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Vaccination with an Lifetime 
Outlook: Adults and Older 

Adults 



Hesitation before Vaccination 

• To ensure the impact of vaccination policies 
there should be correction of program and 
supply difficulties 

• Hesitation for vaccination is the cause of less 
than optimal understanding 

• Hesitation before vaccination results from a 
complex interplay of behavioural and social 
factors 



The “5 A’s”  
The Understanding of Vaccination 

• Accessibility, Access, Awareness, Acceptance 
and Activation: To help diagnose the root cause 
of the gaps in vaccination, a pragmatic 
taxonomy called the “5 As” was developed. 
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Workgroup  

• Representatives of all key public health 
institutions:  

– Health Secretary 

– Popular Insurance 

– IMSS, ISSSTE 

– National Vaccine Office 

– Non-governmental Organizations 

– Medical Societies (Geriatric Socities) 

– Private Sector 



5 As in Mexico  
• Comprehensive Strategy for the Influenza Vaccination Campaign of 2014/015 

which included:  
– 1) Training on communication and health promotion strategy for social networks, crisis 

management and community management; 

– 2) Subsequent implementation of a coordinated social media strategy focused on increasing 
the scope of the campaign of the Federal Ministry of Health ; 

– 3) A campaign that included ambassadors, coach of the national football team; 

– 4) A launch event and national recurring campaign events during the season;  

– 5) A national television campaign in collaboration with non-governmental organization 
called Telethon. 

• The effect of the campaign led to a 70% increase in timely immunization 
(dose applied before the end of 2014 , compared with the end of 2013 ), and 
a 23% increase in total applied dose ( compared to 2013 / 14 ) . 






